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Directorate of Distance Education

Detailed Syllabus
Master of Commerce (M.Com)
Duration: Two Year

Previous Year

. B WA | el U Ui U UF B O 9 A ge oA sifvard fawy favy s 9 enl
JoIT 1 YU ddbfeud TR W 2Rl | Iy gy dafous wEl § | BE /B & dls W US98
T HRAT B |

S.No. Paper Code Paper
Fundamentals of Maharishi Vedic Science
1 iMmCcoM1
(Maharishi Vedic Science - 1)
5 . s (Managerial Economics) 1ic/kh; VFK kL=
3 IMCOM3 (Mangement Concepts & Organizational Behaviour )

1c/k vo/kkj .k o IixBukRed 0;0gkj
Elective Group (Any One)

4 1MCOMA4(E.G.) Elective Group Paper —I

5 1MCOMS5(E.G.) Elective Group Paper —II

Final Year

TH. BME. BT H Bol B: U UF 8 A9 AER fIvg FHg | B8R A1 &1 UIUS dbicqd AT
¥ B femft Y gy defors W & 98 gu off o Wfdww # 7 fan 811 Us uvEus Project
Work &T 81T |

S. No. Paper Code Paper

Advanced Concept of Maharishi Vedic Science
(Maharishi Vedic Science — 1)

2  2MCOM2 1c/kh; VFK’kkL= (Managerial Economics)
fu;fer dj fu;ktu ,o ic/k

(Corporate Tax Planning & Management)

1 2mMCcoM1

3 2MCOM3

Elective Group (Any One)

4 2MCOMA4(E. G.) Elective Group Paper -I

5 2MCOMS5(E. G.) Elective Group Paper -II
Compulsory

6 2MCOM6 Ikfj ; kTkUkk dk;: (Project Work)
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Directorate of Distance Education

odfYid leg
,e-dke- ihfo; 1 ,0 Qk;uy
fo | kiFk; k dk odfYid leg e I dkb ,d leg ,e-dke- info; I rFkk dkb ,d leg
,e-dke- Qk;uy e yuk gA leg dk puko futufyfl[kr Tegk I fd;k tkuk gA

Group A UH U9 UF ikega fageryor
(Statistical Analysis)
fgdig ueq uA AT U= UG AT 13707
(Cost Administration & Cost Control)
Group B U U3 uF i foci oRara+
(Corporate Financial Accounting )
fadg wes1 o= CRIPIEEER
( Financial Management)
Group  C | 9o¥ Y3 U gegHd Uil gq olkdid
(Accounting for Managerial Dicision)
g g 4o i At a1
(Corporate Legal Frame Work)
Group D | 9H U UA fagurg gey
(Marketing Management)
fga oo oo fARTSERT faooe dToTR
(International Marketing)
Group E Yo U3 UH fasmue @ik fama udy
(Advertising & Sales Management)
fgdia v oz ICENERCGRCIE]
(Marketing Research)
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Directorate of Distance Education

1MCOM1 | FUNDAMENTALS OF MAHARISHI VEDIC SCIENCE (MAHARISHI VEDIC SCIENCE - 1)

UNIT-I Meaning of Guru Pujan, Name of 1-20 areas of Vedic Science & their expression in Human
Physiology, detail with diagram. Consciousness — Characteristics and type.

UNIT-II Maharishi’s Yoga — Principles of Yoga Asans ,A general Introduction of TM, TM & TM Sidhi
Program, Types of Speech.

UNIT-lI Third law of Thermodynamics, Miessiner Effect, Maharishi Effect.

UNIT-IV Introduction to maharishi’s Vedic Swasthya Vidhan, Theories of Dincharya & Ritucharya,
Theories of Ayurved.

UNIT-V Theory of Invincibility. Introduction to Maharishi Jyotish.

Suggested Readings

e Maharishi Sandesh -1and 2, II-His Holiness Maharishi Mahesh Yogijee
e Scientific Yoga Ashanas —Dr.Satpal.

e Maharishi Sandesh Part |,ll

e Chetna Vigyan His Holiness Maharishi Yogilee.

e Dhyan Shailly by Brahmchari Dr. Girish Ji

M.Com | MMYVV |Directorate of Distance Education
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vfuok; leg
,e- dke ihfo; 1

1MCOM2 | Managerial Economics
1c/kdh; VRCkkL=

UNIT-I aTGIshH 3fqde
Ude 3R @l Uhfd 9 fawR
(Nature & Scope of Managerial Economics)
BH BT IeW, IMYd g a vdy Rigid, udg sreiRmel o e vd e,
Aferd anfefd STguRUT, dgd oY &I RIgid, Iau’ oTd &1 Rigid, 91 &l
Rrgia, Ta—died Rigia, o ifaTfeeer o1 Rigid |

UNIT-II AT fageT9yoT (Demand Analysis)
Jufthes 9 9OIR AN &, A &1 B8, 49 @ [uRen, 96 @ da—me™
A8, DHd i, 3T drd, AT de, gdgerg (ol § dA=-adn &1 U3 |

UNIT-Il | ST RYgTd (Production Theory)
IAEH B UHh & R B A AfRd ScUTeH, SUTEH &I ARy — F¥rest
@ HTAIBR, IUGT BT BT ATheld, AThed Ud oARTd RAGIa. e g
fIeeiyvT, JITBTAT T QeI AR Held—Sd! Ui, 3MEfd 9 fcades, o)
FEAT & 749, 99 IR gl |
R FAIGIE BT 1, W W) ymEadd &1 W, e FuiRe, i IR
ST & F<Id— 3fcUdlel dT edidl H Jou FRROT qem w1 Arawer, guf
ORI & 3fAiid, UhIau Uil YohIeue  dol  qgareud | 4o
IR, SR ER Hog faWcIaRvl, (B9 9o W AT [dehd)

UNIT-IV | a1l = (Business Cycle) Udhfd d &aliy, ey @sh &l Rygid, JHIcR,
e, T 8] 9 ARIe™d & Aifgd 9 smifas Riard |
AN YgET — oM AU, SIRIA 9 ifAREadr @ srauRen, o™ e e
eI |

UNIT-V | TSI oftTeT eI afeies dedror § & (Relationship between Nation Dividend

and Economic Welfare) ISR &I HINd BT RIgid FaDIdl — JGLROM, TbR
TAT Y9I, AT G AN AIGdh 9T |

M.Com | MMYVV |Directorate of Distance Education _
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vfuok; leg
,e- dke ihfo; 1

iMCOM3

Management Concept & Organisational Behaviour
1c/k vo/kky.kk o BixBukRed 0;0gkj

UNIT-I

geel fdaRI T SR (School of Managemental thoughts ) dsTfwa ufshar, AT
FIZR TAT ATHINTG YoTrerl &_1, foia Rigia ex=Er, 9131 Ud &5 ORI, U6l &l
T RIgid, Jeerd & B |

UNIT-II

UeIDHI Hrd A (Managerial Functions) STGEIRUN, A, UBR, GBI,
rguRo, fRIgid, 2aN) Ud W8H b UaR, IfeR, <, wifth gfaf=fdr T,
fepeTepRor, STRIBINI / HHAR] FHEIDROT e FHelidRor Fav—yef, ufhar
g il |

UNIT-lII

HISHAIcHD hggR  (Organisational Behaviour) HGHICHD FdeR — 3J(AYRUT g

A2, Ya9g 9 AISAHS FIeR & AL e, TSR0 UG i gRged e,
FETRIAT AT, Ifae HadeiRe fagero |

UNIT-IV

YR (Motivation) SIFHUROT Ufshar, AMAURCT & RIS — SMaeaddl AU
Rigid, x Rigid @ v — figid, fguced fgid, g — SifRon, oga 2,
Rrgld — faey v Rigid, ey Rigld, biee &l g gl |

UNIT-V

A TSIHdG  FaTg  (Interpersonal & Organisational Communication) fd@®d Td
ydy, Sd Ufawy, WR fdae & UeR, fdaie @ WERET 9 emgtie faf,
PIRIGRI T JHABRI FSAIHS [dare, faaral &1 AR |

afidafths @ WRUTTA HUNTT — R GRINUT @) Q[YRUT, AR UfhaT,
UATIRITel FRINUT & SfaRIY, RN TR0 & YhR, T GUR, GG H
HIIERIAD a2y |

M.Com | MMYVV |Directorate of Distance Education
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vfuok; leg
,e- dke- Qkbuy

2mMCoM1

Advanced Concepts of Maharishi Vedic Science
(Maharishi Vedic Science —ll)

UNIT-I

Name of 21-40 areas of Vedic Science & their expression in Human Physiology and detail
with diagram.
Consciousness, types of consciousness, characteristics of higher stages of consciousness.

UNIT-II

Introduction to Maharishi Gandharva Veda.
Introduction to Maharishi Sthapatya Ved.

UNIT-1II

Introduction to maharishi Vedic Management.

Fundamental Elements of Vedic management:- Totality.

Ideal Management in Indian Society (Ashram Vavstha :Cast, Religious)
Management Science and Art.

UNIT-IV

Maharishi Absolute theory of Defence.
Maharishi Absolute theory of Development.
Maharishi Absolute theory of Information

UNIT-V

Maharishi’s Swasthya Vidhan.
Scientific Research based on T.M. & T.M. Sidhi Programme.

Suggested Readings:

Maharishi Sandesh -1and 2, llI-His Holiness Maharishi Mahesh Yogijee
Scientific Yoga Ashanas —Dr.Satpal.

Maharishi Sandesh Part |,

Chetna Vigyan His Holiness Maharishi Yogilee.

Dhyan Shailly by Brahmchari Dr. Girish Ji

M.Com | MMYVV |Directorate of Distance Education _
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vfuok; leg
,e- dke- Qkbuy

2MCOM2

Busness Environment
0;0lk; okrkoj.k

UNIT-I

AR dIdTeRYT Bl YRV — AT qidTaRvl Hecdh, AMISTh  HRBIcD
qIdTaNol, AqAR b AMEfIeG d e MUR Aqda dal YRag  dfdem,
IR NSRS TAT AfcrhdT B STILNON, FATD AGTIRIETIT BT TGN |

UNIT-II

amfefes  Uulell dT | dIdqiaRYl —  Yoildie, SHedel gomel,  Aise
JJTIRI, HATTDHRI IR DI IR, IREIRGT B Hgid, Jadq™d B
AMESTD T |

UNIT-1II

qRA H 3Mide e qa enfdfe Aifd, fgdia didl gurR, adqe siefie i,
T R Hifa, smarad—~afa ifd, YRd ¥ SuvRhare, SUHIRhT AT
arferfeay |

UNIT-IV

YRA H Aol &3, A8 d JheldNy, fafder o ifd qor Foliexvr, w3yt
&3, Faud H Ao e qUT YRA | fAf¥e qrareRer| JmaRi WRd™ a
IRREREN

UNIT-V

UIENRTHIT  ITdTa]ol,  UTeNfiidIdRol,  dedihNUl— IJYURUT d oy, 9Rd o
TG ¢ BT B ST WTO @1 BRIVCTEl 9Rd 9 WTO $H@ 3(aRI,

UeT B |

M.Com | MMYVV |Directorate of Distance Education
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vfuok; leg
,e- dke- Qkbuy

2MComM3

Corporate Tax Planning & Management
fuxfer dj fu;ktu ,o 1c/k

UNIT-I P IS BT SR, 1 &7, e B (Ao & ST 3R PR BT IR
TAT PR BT 99T, TH BRI 3R AT |

UNIT-II PR RIS BT &85 — WRIT @ w9 H IR WM & ©9 H AR BT 91 a2l
PR e |

UNIT-1II PR RIS T T AUR & H0T B Bkl — 73 SR & v SYaTel derd,
TR0, FHHAT 3R HR faIoH, fI9y o Jrau™, B 38 o & e § Bx
graeE, frafde! & B Ueed |

UNIT-IV P} e &R faxim ol — ol e o @, saR i e,
9 39T, THRT BT HI I b HIY H | TAT SUR 7T ¢ By § A |

UNIT-V PR YdY — URAGE], BR AN 9 B UeT H JdR, BY USH BT &, AT bl

fdaRol 3R [FeriRer, JAFT 3R g 1 3diet 9 gAfaer |

M.Com | MMYVV |Directorate of Distance Education _
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odfYid 1’ui=
I, e-dke- 1hfo; 1,0 Qk;uyh
Group A

IFke lk’ui=

Statistical Analysis
(Lkkf[ ; dh fo’y: k.k )

UNIT-I

AedHY fageIyor (Correlation Analysis) F8deY @ UHR, Aeaqel @ faferm qom
Hecd, AeHdY A2y &1 BIifUIET uld, Aedadl [ gRI Aeawd, 3NRd
AEAY fAeelvor |9 FfC | FHAISIT (Regression), FHTSIIT fa%eiyour (Regression
Analysis), FHETSTIUT &1 Y@MG, AdH a7 I q1 A1y, AFs fdued, Agdad g
HATSIT NG BT Yfura |

UNIT-II

ol BT RAGId (Theory of Attributes) ENTUMT Hebd WUlell Tl €+IA® Ud
FRUMAS 0T, T Bl BIfE, AfeTd T, T DIC & FABI dP AGRATIH, 01
BT HedIol, dgueliy aifierul, IEdadl &l HYQUs, hls—ai UNIev dl sdD
SYIRT | e dm df@de (Interpolation and Exprapolation) fguc fafe,

e @ A, S g3, WRaeie i |

UNIT-lI

YTRIedT @1 STFERVI (Concept of Probability) S#el =T Had, WIRIdHdT &I UM,
AT T O Y, SRATSl TR UG 5 I |

dgifdes  3Mgii  ded (Theoretical  Frequency  Distribbution)  fgudiy,
U AT A §cH |

UNIT-IV

Ariedr URIeToT (Tests of Significance) UG AT WAMUI &1 AR, @RI
gfcresl, U uliefor, #eg & AR AR Bq, HIFD [deerd Bl 3R |

aAdid F=T (Index Number) 312f g UHR, dlel 8¢ AhdllcHDd JADIh, ARUIR
T Ul & JAbid (Jed—HF) AUEdl & dlel gU A & Jadbid, IR &
3SR FADBID, TATIAT BT IRET0, faRy FTARIN, MR # gRacd |

UNIT-V

T ol fagersor (Time Series Analysis) T9a soft @ 3rd¥@, el AMOH &1
fafern, fgda wRacarere am, AR gRadq, Tor Rerar der ifvafia uRads,
AT BT Hea T fafer |

AIRGHIY Jorget FF=0T a1¢ — IR qAT Tb, O Tl =RI g dIc Vg S
SYAT, ARgag Rigia, fHofa, a9Rn @ dues, Ufoe Hvig, fteas Rigia,
rff¥rdar # foig &= |

M.Com | MMYVV |Directorate of Distance Education _
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Group A

f}rh; 1’u i=

Cost Administration and Cost Control (Ykkxr i’kkBu rFk fu;=.k )

UNIT-I

AINTT JGERUM &l |HIET (Review of cost concept) UeeM 8q oFTd oikdl T
SUINT, IRTATRNUT YUTTell RIfUd 6RAT, oRTd &l YT, oIRTd iy, Ifafafer
JMETRT T |

UNIT-II

OfshdT ARTA (Process Costing) UHRE STAEIRUMY ol ST B, e & AT
Y, AAUHAT M, WA H R FHged AT GHTIRITel ITEH, BRIGNI AN,
T AR, AR BIed, g Holl HFI g BRIGRI AN Pl ITOMT |

UNIT-1II

AN UfadeeidReT  (Cost Reporting) UHR, IR, RTd oGl U, AMG
NIRRT TAT YAROT faveryoy, Jqrafl &l oEr, A8, SuReiy dor ey gaRoy
Uq I SRTAROT |

UNIT-IV

fofs  ogi@d (Decision Accounting) UU&  ANTCIGROT  §9MF  TRNYHRT,
SINTATRRYT, SRTT JMTBR o™ fawelyor, Woewd 95 (Break Even Point), WUSHA
Ic &1 L sEded ana favelvur, yEger il ®g dWifed ara &
ST |

UNIT-V

gofery =0T (Budgetory Control) a5 TT dofcl (A= &I [TEROM, HIABRNI
goict &l fHior, ReR o ofeilel gule, ITa- dl T8 qoie, I ARG Fuic,
AT Y& IOl |

M.Com | MMYVV |Directorate of Distance Education
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Group B

IFke 1’Ul=

Corporate Financial Accounting ! fuxeh; folkh; yi[kkdu 4

UNIT-I " oa@red & @ (Element of Corporate Accounting) YR HFI-T ITfAIf=raH
@ AT B BTG oAb Bl UlhAT WAR BT SIRIBRUT Tl ISTATCDHRY],
RITCAT TRRT AT FOTIAT BT AT RRI BT G: 5 |

UNIT-Il | IRc aae Qtfife @& efaeia faxiia o &1 foaior, afost qon Sealer 9 # |
A T4 B Wid dIT daiuc, Yegdid uiRksiffd 9rsd ™ &f 0T | SATdieT &l
ETYOI AT T, 9 ARG BT SIRT BRAT |

UNIT-Il | S99 (GgIaRYT) (Amalgmation) ®AMRIT &1 fdcta dem gAaHor (agr qen
AR YARHIN) SETdha AIFdT BT eI | A.S/4

UNIT-IV | 3R] &7+ & o (Accounts of Holding-Company)— ¥#fdhd dede, @™ d
g @TAl & A1 Uh 8D HF-T & A1l &I HAi |

UNIT-V

T (Goodwill) T Hedldd TAT IR &1 HUAT @& TREHATTT (Liquidation)zd,
AT |

M.Com | MMYVV |Directorate of Distance Education
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Group B

1’u iI=

Financial Management ! folki; ic/ku %

UNIT-I

fe<ira gdee @ fxig %Al @1 R, Hewd, Sevd ql Hr, faxig e,
I qAT Ufdhel, Yoiare, Jfgsiiare T feqysiiars JqeRen ar Rgrd | Afd
RTIR AT AH—TIR |

UNIT-II

UGl HREHT Sf9YRUN d Hewd (Capital Structure: Concept & Importance) Yol
AT & G, g9 Yol 80T & 97 afel, Yol SURBISBRYI, I<leld, fa<i
g HRIGRI Ide, O o HH, SHE1 3, SR BT AN, TR UGR, FaHRI
A DI A |

UNIT-lII

faT & AT (Source of Finance) fSIETAT IR, RITAT IR, TAT F0TU=, AGTAT
BT B SR SFALRON, SIRIH goll dral goil, ¥q fad, SEBI &1 94f1 &1, Iee3,
efth doT B, Yol el bl STRIGTAEHR |

UNIT-IV

PRGN Yol U§ed (Working Capital Management ) STG€IRUIl, UHR, A8 d
SR | RGN Yoll  Saegdhd FEiRa o arel e | FREiGN goll &g face
A, BRIBNI Yol BT AN, MMALIHAT, Jdhs W Bl I£eF Ahs Jaed URay,
Ul & JABR & Tl HRB, YT Y§e & e |

UNIT-V

UG YdEH TAT It @I 919 Siid. (Management of Earning and Ploughing Back
of Profit) STTENRON, SeII TAT HEW, o919 HIfdT, WM <rier I & A8,
amier Aifd & MR, 9 aMie J9ER, IRER B BT JIaEROT, RER BIY &
TPR, IRER BT & T4 |

M.Com | MMYVV |Directorate of Distance Education
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Group C

Accoounting for Management
ek gr y[kkduk

UNIT-I

oRgiHd URTT — (Introduction to Accounting) oREaTdH+ &3 & ©Y H YaeT odidH,
Jeed Ugfd, i ol &1 )R, and d@ied d UdY oidd, Uy
i g Jdg@d v, gy earer @l Reafd, Jfier vd i |

AGih Aol Ud T d< — SIRGIId oigidd & A8 Ud 3
SIREIAT B¢ — Fd B¢ o B¢ g d9 brg, JARIT HIHAIBROT P
I, ST dvs & eI UG iRy |

UNIT-II

goTSIdRYT (Budgeting) SoTc @1 URMINT, oICIdR0l & 3MME¥IH dcd, doic & THR
— PRIPN, YgE sINS, HSR Ud Tl dole, Tuicrd 3o, = mRd

JOICIhRUT, UG FoIcIhoT |

UNIT-1II

AM® N Ud 99ER9T fdgel 19T — (Standard Costing & Variance Analysis) ATF®
ANTAGRYT — R0 qfie & ®F H, AFH BT WA Ud GRGRT, TER
fdear TOT — QPN U9 HE, Wiﬁuqm@wcb STIANT #ATdd, 819 U4

TR, TRAROT BT ST U6el, SoTeIdRul g A e INTIdRo & ey § JaRoT
B UTERTRAT |

UNIT-IV

AHId ANTAIRReT U9 @us 99 fdgel 10T (Marginal Costing & Break even
Analsysis) HId ANTd &I IR, WG 9 STENYUT ARTHIGROT, A
ATTHDHROT 9T Y& ANTIBRYT, ANTd HIAT ATH—(Aeivo] Wos |H faveiyor, \H
3R faTel 197 B PHeudl Ud FgeiRe JquANT | faspy @1, qraq fofa, fHmior
a7 P ol qen Sare T &1 Rk |

UNIT-V

foxir @@l @1 favelwol (Analysing Financial Statements) &fasT SeafeR oI
U fgelyor, s yaTe fageryor |

Udg ORI & FHAGIGNA e qod SRl Ifaciid, A memiRd IrTienoT,
ORI e AT S Agh ANTDRT |

e Bl UfadeidRo,  UfdaeHiaxeT & Seed, I geger WRI W)
GfAdGAIBRYT I IMeIDhdl, UfIded & UBR, UG & AR <, Jaad &
faff=1 Rl 9R Yfde=IahRoT |

M.Com | MMYVV |Directorate of Distance Education
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Group C

f}rh; 1’u i=

Corporate Legal Frame Work
I fuxeh; fof/kd dk; %

UNIT-I

1956 T HFil IfEAFIH (Company Act 1956) SUYdd UIaeT URHTE], YHR, ST
AW, EH Al gfdeRen, IRROYSH de Wedl, dod ol URE, Bl
Uded, YaEdhIg IRSH®, ST BT URFATIT qTHT fhar ST |

UNIT-II

TRIHH Holg IMfAH 1881 (Negotiable — Instrument Act, 1881) RN, TRTHH
Holdl & UBHR, WIHHAY, gREG d Sfad 9#g dWr # gcd, Ifua dmr #
AT, G DT YT Ud NEih, IRTDR] FoAWl bl G hR |

UNIT-1II

IRl 2] fAffie ardaRv (Legal Environment for Security Market) 1992
@ Adl AfAfE, Fd BT G dAT Seed, ufoMfa wider fraHa sfafad 1956
@ AT Wl DI BERG wnhdl ufodfd aeRl B AR e gg Qd @
e |

UNIT-IV

gfadiSd dm Sgfd AUR FaeR SUHRhI  HReTU JARHIH, ARIH, 1969

(Restrictive and Unfair Trade Practices, Consumer Protection Act.) UdTea

IR FGER, Uladarcdd AUR Fd8R, SUHRD A& fAfgH 1886, W 39,
JUHRHT BT YRATT, ITHRHT & AfBR, Ridrd FarRor a3 |

UNIT-V

AR aErd v M arararvl (Regulatory Environment for International
Business) ®HAT (FEMA) 31fSf=as 1992, fd¥d &R e WTO &1 e @,
AU HGId T 3HdT arcR, WTO-f[Idraelad <2l & gl o favas
UTaRIT, &g Jedal, daiidl Adh, FEiRa ¥ &1 qeauR fawg faviel &= den
I AL AHTged gl dol fdare fuer, fou derr feq |

M.Com | MMYVV |Directorate of Distance Education
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Group D

IFke 1°U 1=

Marketing Management ! foi.ku rc/ku %

UNIT-I

faUUE gduq @l SqURU, I dAT He@ —(Concept Objective and nature of
Marketing Management) BedRIdbRYl AT fdhd, fAuo Uded & &R, afdf®
fﬁaﬁmﬁfﬁuvﬁa%@m IR fduoe geeq, fauom fsor, fquoE e,
fFrTeT ufshan, fAUvM ugved, S RN, Ui d YR |

UNIT-II

fqqor e gomell  (Marketing Information System) STIEIRUI, 3TARIDHAT AT
3raygd, fauod T, SfaRON, Seed Il Uihar| fasa qatgAm, yfie, e 9
TRO], IATE A 9 e, Idre TR0, IR ST ash, RITYIHR0T el
fafderesor, 99 S &1 fae |

UNIT-1II

ITE BT HISIHRY] AT Yboildrol (Branding & Packing of Product) Scure Hedd
iR oy, geu FeRer A, F9 S Jea [k iftmn, gafasa 4, @
G, 9Rd H YIS U & HHer gelfawi, fauee deon |mfore <1,
fauor e |

UNIT-IV

fassa aea (Sales Promotion) fashal HAagd @ I[AURVT 4 HAgw, fdhd Fasd
HRIGHA AT UG, dafhe A, qfer don #8@, 99y a0 &1 orE,
Jafthe, fasma 9o, dARhs fasha & geR, fIaR0T A, aeRom, qfAd!, aefiaRoT
qAT TCH, [dhd AR, UBR d Tch, HIfdd (IR0l B SRRV d HUTH |

UNIT-V

fasia= (Advertising) fIsITU= @1 SrqgRON, Yepld, eI 9 Hed | IcIed, dIOiR,
wﬁﬁasﬁaﬁﬁ?ﬁwﬁﬁwaﬁrqmlﬁ—mﬁwmwﬁﬁ
T gl Rem e, AR qfer 9 wwE, feme wdw e
gaTaeiiciar AW, St g fafd, fasmus sfdetor fasmos sifyexor |, &R UeR 9
T |

M.Com | MMYVV |Directorate of Distance Education
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Directorate of Distance Education

Group D

1’U 1=

International Marketing ! vrijK'Vh; foi.ku %

UNIT-I

FARTETT fauor gR=™ (Introduction to International Marketing) Uefd @ Hac,
JRTE fAuoE d Sfeady, JIaRTET IOk U9, (ORI IIofR aTdTaxvT,
IR ardraRor, drgr graraRvl, i, AHIfSTd, Aivpldd Irorfde 9 fafdd
IATIROT, IIATIRYT BT RIS Ao o) v gwrq |

UNIT-II

faasfl STk == (Foreign Market Selection) dedidd dIGTR URIUSH, 3Rl <1
U | e Foi— dedihd a9R ¥ Sdre S, AFdIaIeT 99 TS
Iher, Ta Scre A, SaRisE gfs, Ui qen oafeim o1 yded, fama
HaT HATAT & U |

UNIT-1II

qoa ERur 91 (Pricing Decision) Hed fegiRer o @R ardrarofi ywma,
JICRTERT g FeiRer, Aifcrn g RoTifer |

UNIT-IV

JaRoT A’RME 9 9WR o (Distribution Channels & Logistics) ARMI & &R oI
IR, AR g Aoty facel faave! qer sifiediell & @a= aon S99 Aaell &1
ydeH, ORI TR o iy |

UNIT-V

FA)T ¢RI fAUuE H SWRd Ye T [dbrT  (Emenging issues in International
Marketing and Development) I SRS 9 \EIVG e, ATl BT RS
fauoe, gEen denfiel don sidRis fayvE, Jediexer & uwE, favg @R
TS |

M.Com | MMYVV |Directorate of Distance Education
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Directorate of Distance Education

Group E

IFke 1°U 1=

Advertising and Sales Management ! foKkiu o fo@; tc/ku %

UNIT-I

fasmaa (Advertising) aRRwmeT, fauom @ 93 @ w9 # fagmuq, fasmus wvma —
e @ AMTD, faemu @ SuuRhl deR, 9Rd ¥ fd=mud w8 (=i Sewy
qAT duic)

UNIT-II

fagma #ifsar (Advertising Media) i€ #Hifsar, yaRor #difean, IR Aifear fasmos,
Aifear RIS dom SggAIaRYl, sevie W fasme, #fsar == ol dawr
feome 9 faom « ufafeft faer, sriia & ueR, ufdfert a-iefor |

UNIT-lII

fasha (Selling) fasha Udes @& S/auRem, S 9 &M, fasha & a0 dw, fasma
gfehar, fashdr daa, Scre 9 SudRhT o9 | Iy A= - famy AR &1 78

g YR, fama i ufshan, fasa gaigar, fasg uqel &1 FuRon, awa @rer,
SRIRCERIESE

UNIT-IV

fasha 9 ude : (Sales Force Management) fdshal fa¥TT =g STHRIRh Mg
BT AMberd, STHIRD Achl, Tg- YReror do fqem, o= den iy s+, fasy
I BT UIATEA, [ahg 9 BT wicd, JATdS qAT yar=ira i, f[dma doal qen
gfera T |

UNIT-V

=1 gfar (Control Process) fashal MBR &RTd 9 AMUGHT BT [d¥elyour ey
SN & < B gded A g 9 BRI UK & o id |
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Group E

1’U 1=

Marketing Research ! foi.ku "kk/k %

UNIT-I

fauor @mer uR=™d (Introduction to Marketing Research ) #gwd, Udhfd d f[IWR,
AU @ gomretl dor U e, fquerd ey gfshar deim Ao |37 |

UNIT-II

TR UgAE 9 9Ny fSomgT (Problem Identification and Research Design )
AT UgAE dT URYNT, WY URAld bl fAerg, My geR w1 Ay —
IYUTcHD, IS doar Hehsardsd Y, YRS foulTs |

UNIT-lII

THd AT (Data Source) fgtilid WH®G WHId AT SUAN, iR G961,
e HHe U -y deid, SiHcigd  TdeT, e fafdr,
goHTae fAHior, ufdeeiieror aad |

UNIT-IV

|Heb FUBY (Data Collection) &F1F S &1 |G AT Hagor Ffc ufcrasl qr
argfareet e |

FHD [Igelvor — U =Xy fgakly, qer 98 ok GHe [aeeivor ufcaes fHmior qor
IR |

UNIT-V

fquur oY SIUANT (Marketing Research Application) Scarg @iy, fasiu=, faswa
g gIoIR Y, ORI fauor oy, 9Ra # fagorg omer |
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